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Answer ANY THREE questions

1.

a) Your family’s washing machine has just stopped working and you have decided that it
needs to be replaced. Discuss the FIVE stages in the buying decision process that you
and your family would have to go through for the replacement of this household
appliance. 10 m
b)  Discuss the FOUR major types of buying decision behaviours of consumers. 6 m
¢)  Briefly explain any FOUR stages in the adoption process for a new product.
4 m

a) A US firm would like to open a fast food franchise i St. Lucia. Before doing so the
business has decided to undertake market research. Define market research and
explain the FOUR steps in the market research process. 12 m
b) Discuss FOUR reasons why it is important for marketers/company to do market

research. S m

3. a) Packaging and Labelling play an integral role in the marketing of a product. Discuss
with reference to each of their functions. Sm
b) A company has FOUR choices when it comes to developing brands. Using examples

in each case, explain any three choices. 12 m

4. a) Discuss the TWO pricing methods a company can utilize when introducing a new
product to the market.

Sm
b) Briefly describe any FOUR of the following pricing strategies
i Product line pricing
it. Competition based pricing
iii. Value pricing
lv. Cost based pricing
v. Psychological pricing 12m
5. a) Define what is a “new product” 2m
b) Outline the stages in the new product development process. 8 m
c) Discuss the strategies that you would use for any TWO of the four stages
product life cycle. 10m

6. a) Discuss THREE major variables that may be utilized to segment consumer markets.
8m
b) Explain any THREE target marketing strategies a firm may utilize to enhance sales.
6m
¢) Discuss how companies can position their products for maximum competitive

advantage in the market place. 6m

THE END.
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